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Mmegecins
SANS

frontieres

logo guidelines // reports // research documents
merchandising // posters // leaflets

Meédecins Sans Frontieres (MSF) is an international, independent,
medical humanitarian organisation that delivers emergency aid to

people affected by armed conflict, epidemics, natural disasters and
exclusion from healthcare. MSF launched the Access Campaign

in 1999, to push for access to, and the development of life-saving
and life prolonging medicines, diagnostic tests and vaccines for
patients in MSF programmes and beyond.
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MSF ACCESS

UTW report

design & layout // artwork // print management // project management
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> MSF Access produce a variety of large reports, which inform people about common drugs and treatments, like HIV and TB.
| designed the initial layout and style for these content heavy and highly technical documents and then produced the

graphs, layout and artwork, before organising the print.

Printed on an uncoated stock the covers are 4 colour process, with all the internal pages 2 special colours.
These reports are published on a regular basis, | work on two or three of these every year.
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MSF ACCESS

ssue priefs

design & layout // artwork // multiple language artwork // print management // project management

MEDECINS SANS FRONTIERES ACCESS CAMPAIGHN

VACCINES: THE PRICE OF
PROTECTING A CHILD
FROM KILLER DISEASES

Adding new vaccines to the national
immunisation programme is like
faking out multiple mortgages.
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> This series of information leaflets are produced to raise awareness of important issues for access,
logistics and price of drugs. These leaflets are produced on a regular basis, they can be small,
only 2 pages, or larger 8 or 12 page documents, and are often set in multiple languages
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MSF ACCESS

uxury medicines

concept development // design & layout // artwork // print management // project management
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> This was a poster campaign to promote the affordability of basic medicines. Working with the title
which was supplied by MSF, | came up with the concept and type style, sourced the luxury item
images and then retouched the pills into these
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MSF ACCESS

mercnandising

//

ayout // artwork // print management // project management

ACCESS
CAMPAIGN

www.msfaccess.org _ /'—'& /

> Pill shaped USB stick, which continues
a video and various reports saved as pdfs

f CAMPANGN

MEDICINES
SHOULDN’T BE A

/~  ACCESS
www.msfaccess.org ﬁ’ CAMPAIGN
. /

> Pill shaped & luxury medicines stickers,
> Luxury medicines t-shirt printed on A4 sheets and kiss cut
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MSF ACCESS

real stories campalgn

design & layout // artwork // print management // project management

“As a person living with HIV/AIDS, the most
fearful thing is when you hear you might not
be able to get hold of your medicines. It feels
like a rope is being tied around your neck.”

Charles 5al ya with his partner Noel, and daughter, Gift.
He started ol therapy with MSF in 2003 and is doing very well.

The M5F Acoess Campaign achocates far the ralous of optamal
and adapted look to laclitale acoiid 1o alfordable HIV treatment, ACCESS

such a1 quality-assured qeneric medicines and disgnostics. . CAMPAIGN
quality a i 1 e
www.msfaccess.org ——

“My husband made a coffin for me. He prepared
everything for the occasion of my possible
death while he was away working in Russia
and left things so I could be buried decently.”

Rohatav Abdullaeva, a lormer nurse from Uzbekistan, thow :_|hl tuberculosis (TB)
would end her life. She s now responding well to treatment.

Thie MSF Ateiss Cammpaign is pushing for the development of mone
accurate tests for T8 and more effecthe medicines for peapls with ~

frug- P . : ACCESS
drug-redstant siraing of the dissase, 10 that many more people can " CAMPAIGN

be put on Be-saing treatment. s
[ .
www.msfacces 5.0rg

“Whether we live or die should not be up to trade
negotiators. We watched family and friends
sicken and die ten years ago because pharma
companies put patents and profits before people.”

ok to the streets along
fons included in trade

Loon Gangte of the Delhl Network
with MSF and others in Delhl to protest ag
negotiations between Europe and India,

The: MSF Agoiss Campaign works with patient qeoups ard other

civil socity organisations to idemily and campakgn against trade
and dneg company poficies that could hanm sccess 1o affordable, ACCIEQ%ISPAIGN
life-yaving medicines, ’!%.

E L)

www.msfaccess.org

> A poster campaign to promote real people’s real stories, and their fight to get access

to life changing treatments and medicines
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total
concept

sOlytions

brand development // website / exhibition // advertising
stationery // emails // leaflets

Based in the heart of London - Total Concept Solutions (tcs)

d Cooling systems




TCS GROUP

O0goO development

design // artwork // project management
L X X

geothermal

'YX X )
installations

L L X
renewable energies

r O u . ’ ‘ > The logo shapes are inspired by the
loop pipe work and bore holes of the
Ground Source heating and cooling

systems that tcs install

Different adaptations of the logo were
produced for each area of expertise,
all with varying colours.
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TCS GROUP

stationery

design // layout // artwork // project management
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innovation
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geothermal

> The circle graphics were printed on the back of the letterheads, so that they subtly
show through the paper when viewed from the front. The stationery was created for all
sections of the company, and these are colour coded using the red, blue and green.

" Norris // designer // artworker // art director
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exnipition

design & floor plan // artwork // flash animation // project management
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> | designed an exhibition stand that was used to promote tcs at Earls Court. This included a screened off
meeting area and featured a domestic heating & cooling unit which was placed inside a cupboard at
the front of the stand. | produced a flash animation which was used on a large plasma screen.
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TCS GROUP
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design // layout // flash animation // html // css // project management groupsss ovati
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> The website was developed to promote tcs by showing their commercial and residential projects, and explain how \\E—
geothermal heating and cooling works. A memlbers' login area was also created to allow clients to access information, A -

plans and progress updates on their project
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BOBBI BROWN PR

oretty powerful event

layout // artwork // installation // print management // project management

> Bobbi Brown PR hold regular press events for the launch of new products and collections. I'm involved in the planning
and measuring of the location, then | create the artwork, organise the print and finally the installation of the graphics.
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BOBBI BROWN PR

Oress release

layout // artwork // CD production // print management // project management
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> Bobbi Brown PR produce regular press releases to promote new product launches. These vary from 6 page roll folds for
the larger launches, to simpler 2 page documents. CD's which contain all the launch imagery are produced alongside the
printed press release
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BOBBI BROWN

d | > Ct M | FOR THAT SPECIAL

layout // artwork // print management // mailing // project management
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> Bobbi Brown send out direct mail 4 or 5 times a year. | create the layouts and artwork, then organise the print
and mailing. The above example is for holiday gift giving, the mailer is like a wrapped Christmas present, with the
customers name printed on the tag. When the customer opens the present it reveals the mailer inside
These mailers are adapted with various retailer logos and details
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BOBBI BROWN

ceMmal

layout // artwork // html // project management

Be Pretty. Be Bold.

NEW Uber Fink Collection

Cheeks & Lips Lesson — Our Treat

Let us show you how 1o get kissable lips to flirty nall tips with
Bobbi's new Uber Pink Collection — a totally modern mix thet
can 9o sweet and sublle or deep and dramatic. Discover the
new collection in-stere now, from £11,

Book your complimentary besson with one of Bobbi's professional
makeup artists, Flus, discover Bobbi's newest skincars 5 I
a5 you'll receive a deluss sample® of new Extra Bright Advanced
Malsture Cream — our treat!

Visit www houseotfraser.co.uk bobbibrown to find your nearest
House of Fraser store and call or visit 1o reserve your space.

OUSE OF FRASER
LUSIVE, LIMITED EDITION

nstant Pretty Kit I H
Friom kishes 10 ps. Bobbe's new kit has
veripthing o nesd 1o be Instant Preaty, |

Sat includas: Wild Ross Shimmear Arck.
Pratty Lips Cloas, Jet Long Wear Eye Penci,
Everything Mascara arkd Mni Face:
Biandar Brush, 055

> Bobbi Brown often produce
email campaigns to launch
new collections and products

I'initially create the layouts in Photoshop, before going
on to build and test the HTML files. For some campaigns,
a single national email is created, whilst others have

to be adapted for multiple stores

BOBBI BROWN

Long-Waar Even
Finish Foundation
SFF15

BOBBI BROWN

s

FRETTY POWERFUL  kwitter facsbook TeffER CvifLiome

Have Qucytions?
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Py Accomal’, ind g,
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The New
Smokey

BOBBI BROWN

advertising

layout // artwork // repro // project management
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Vogue, Elle

in all the large beauty publications like;

S.CcO.Uk

ch are placed in ¢
the publications directly, create the layouts, export the final files to the correct
_reate 10c ve
WWW.rogernorris.

uk //
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> Regular advertising campaigns are uod jced, wr
Instyle and Marie Claire. | al with t
cifications and colour profiles, before submitting them to the publications. | also create ipad versions of the ads

specific
for some of the larger publications
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BOBBI BROWN

ooINt Of sale

store visuals // layout // artwork // project management
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Weadding makeup is about looking like yoursaff

at your most beautiful. Discover Bobbi's solt, sexy
and super feminine Rose Gold Collection 1o create
the kook you desine for your special day

BOBBI BROWN

> | produce regular in-store point of sale displays, starting
with Photoshop mockups for the store to approve,
followed by the final artwork

I also work on various counter displays and visuals,
like the mini visual above.
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S

advertising // product brochures // handout cards // emails
direct mail // in-store display & materials // exhibition

Elemis is the leading luxury British spa and skincare brand,
who produce some of the most influential anti-ageing
products and professional spa-therapies in the market.
Starting as a spa-based brand, | was involved from the
beginning as they made their first steps into retail,

and are now in department store all over the UK.

w

L =
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ELEMIS

gIft with purchase

design & layout // artwork // photography art direction // project management

Elemis
GIET

free
favourites

from 10

Elerris

Free with any 2 Elemis purchases

Thuraday 6th May - Sunday 23rd May

Elemis

GIFET

Choose 5 ligelan! 10

Elemis

TRE-ENZY MY
SURIALING
L1

Free with 2 purchases’
Thursday Tth to Sunday 24th May 2009

> | worked on a variety of GWP campaigns for Elemis, these consisted of designing the master visuals, which were then used across various mediums.

From concepts and layouts, photography and art direction, to the final visuals, | worked on and managed the whole process.

bger Norris // designer // artworker

art director
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ELEMIS

gIft witn purchase

UrP TO
layout // artwork // html // print management // project management £82r
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> The GWP visual is then applied to numerous ; a7 318 1888
medias and formats, including; press advertising,
12 sheet posters, POS, handout cards, emails
and online web banners. > Handout cards > Email
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ELEMIS

aVvC newsletter

design & layout // artwork // project management

> | produced regular newsletters that were
sent out to Elemis QVC customers with their
purchases. | created the initial design style,
before continuing to produce layouts and
artwork for subsequent issues.
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ELEMIS

fragrance launch

design & layout // artwork // retouching // project management

BG[OFC YOou @VG‘H
I touch Elemig,
— is you Pause,
NEW FRAGRANCE \ Yd breathe it i,

your

signature
scent

> | created the master visual for the launch of the new Elemis Fragrance, this was then applied
to a handout card, various POS elements and in-store graphics, including a large plasma display.
The bottle image which was supplied by the client, had to be highly retouched so it looked sharp,

shiny and make it really glisten.
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data
doormat

brand development // exhibition // handout cards
merchandising // presentations // website

Data 2 Doormat is the ground-breaking solution that lets you
create and deliver an entire direct mail campaign direct from
your computer. The onlin

a letter & envelope template, add your data, and with

one-click these will be printed and mailed for you.

data2doormat.com

DIRECT MAIL FROM YOUR DESKTOP




DATA2DOORMAT

orand development

logo design // artwork
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> | created this illustration to represent how easy the data 2 doormat system is for

customers to use. | combined a rough illustrative style, and real objects to make a fun
and interesting look
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exnipition

design // layout // artwork ‘

343
DATA 2
- 1 DOORMAT

Its time Jo get personal

ot
¥

> The brand was used on an exhibition space, while merchandising elements were also created
A door mat style floor tile was created, and this was then stuck on the floor at key positions
round the exhibition hall, to help drive traffic to the stand
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DATA2DOORMAT

oresentation

design // layout // animation

Get closer to
your prospects

in three easy steps...

9 datazdoormat.com

Its time to get per

your your
prospects letters

) kta 2 doormiak.com b e

(%) data2doormat.com

./ DIRECT MAIL FROM YOUR DESKTOP

its never been
easier to get
personal!

> An animated presentation was used to explain the simple process of the Data2doormat system
I used the strong bold brand and colours to make an impact, while the flash animation highlighted
the key features in a fun and engaging style.
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NNS barnet

o

brand development // brochure // advertising
promotional pack // website

NHS Barnet set up BU21 as a brand to educate
young people in the Borough about their health
This primarily concentrated on sexual health,
contraception and pregnancy. But more
importantly it informed young people on

their rights to confidentiality.

Barnet

Roger Norris // designer // artworker // art director
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NHS BARNET BU21

onfigentiality brochure

design // layout & artwork // project management
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> | designed the illustration style for this brochure and then worked with an illustrator to create the final key
line images. | then added in the colours myself, and combined these finished graffiti style images with grungy
backgrounds and a bold typographic style. These visuals were then used on a multitude of other elements

>r Norris // designer // artworker // art director
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NHS BARNET BU21

sexual nealth pack

design // layout // artwork

Wi~

Bu21 0BG

> This sexual health pack was given out
to students during freshers week

This included a keyring that held

a condom, branded sweets

an oyster card holder and a sexual
health information card, which were
all contained in a branded bag

yer Norris // designer // artworker

art director
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NHS BARNET BU21

chlamydia campaign

design // layout // artwork

> A handout and advert to encourage young people to get tested for chlamydia
It used the humorous strapline "A WEE 4A Wii", when you get tested you had

a chance to win a Nintendo Wii games console

Aged 16-247
Live in the Borough of Barnet?
Do you know there js 5

chance that you haye

Aged 16-247 Live in the
Borough of Barnet?

Do you know there is a ¢
chance that you have ¢

a ydia teg th & the
ernd March po cal
=1 Detore g
end of arch 09 You will dutomaticy ’y

he rntcrﬁd into a FREE draw to win a

e~
If you do a chlamydla test before the end of March 09 you w|!I
automatically be entered into a FREE draw to win a |

bu21.org.uk
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AS

the international
alds society

brand development / brand guidelines // annual reports
newsletters // exhibition // press folder // leaflets

The International AIDS Society (IAS) is the world's leading
independent association of HIV professionals, with over 15000
members from more than 190 countries working at all levels

of the global response to AIDS.

| worked on the development of the new brand which has
been rolled out across all of their materials
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INTERNATIONAL AIDS SOCIETY

Orand development

design // layout & artwork // project management

OPOLICY 2222
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International
o BB AIDS Society

Stronger Together Against HIV

> We created four Brand Pillars which encompass
IAS, who they are, and what they do. The existing
logo was refined and a new strapline was added.

Each brand pillar was developed using the method
of word association. From this a set of word boxes
and icons was created with a corresponding bold
colour palette for each pillar. All of these elements
are combined in a multitude of ways throughout
M - 0 . the brand
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INTERNATIONAL AIDS SOCIETY

oOrand guidelines

design // layout & artwork // copy writing // project management
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ﬁ International
of Bl AIDS Society

Swronger Together Against HIV
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> A pdf brand guidelines document was produced, this included detailed guidelines on how to use the logo,
pbrand elements, colours and fonts. | also produced a full set of downloadable graphics, including logos,
icons and word boxes, all saved in various formats which were shared, along with the guidelines to all the
relevant people worldwide.
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INTERNATIONAL AIDS SOCIETY

newsletter

design // layout & artwork // print management // project management
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> |AS produce a quarterly newsletter which is sent out to all their members
| created the initial layout design using the new brand style and continue to
manage the production and print of these newsletters
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INTERNATIONAL AIDS SOCIETY

anNual report

design // layout & artwork // print management // project management
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> The annual report continues the brand style, with the icons and
text patterns used as holding graphics and backgrounds on the
internal pages. This report included a review of the last year's work
and achievements, followed by detailed financial figures..
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trao TRAD

SCAFFOLDING COMPANY LTD

group =

brand development // brochures // website // emails ®

handouts & flyers // advertising // signage // vehicle livery HIRE & SALES LTD
photography // event organisation & merchandising

TRAD is a forward thinking Access Company
made up of three divisions - Scaffolding,
Hire & Sales, and Safety Systems. Each division

SAFETYSYSTEMSLTD

operates independently with offices & depots
throughout the UK.

& AN~




TRAD GROUP

wepsite

design // creative direction // project management

TS Cmap-Groag Pagn ®

O wewmadinut

totow wa: (3 Intomimdcouk (8458 99 55 55

N sw— THINK SCAFFOLDING
b i ieondon DR T . e THINK TRAD
I3 : ||

. HIRE & SALES
o

>The TRAD Group web page is a portal, which
introduces the three company divisions and
allows easy access to all three individual websites

The page works on all sizes, desktop, tablet and
mobile. When the user clicks the read more button
t shows more information on the chosen division
But most importantly if you want to access one

of the individual sites quickly, there i

THINK SCAFFOLDING, Enter Website" button to allow this
THINK TRAD

www.trad.co.uk

,

HIBD & SARES LTD

HIRING,
BUYING AND SELLING
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TRAD SCAFFOLDING

wepsite

design // creative direction // project management

sowee [ (Y

OLUTIONS HEALTH SAFETY PORTFOLIO  LATEST REWS

SCAFFOLDING COMPANY LTD

THINK SCAFFOLDING,

THINK TRAD

ROSPA ANARD
TRAD Scaffolding Is & winner in the
ROSPA Awarts 2014

TRAD Scaffalding was founded In 1971 snd has enjoyed continued growth throughout
the last four decades, with the company consistently achieving an excellent safety

recond, high service levels coupled with customer satisfaction, and gaining a reputation
for the highest quality wark.

TRAD LAUNCHES YOUTH CHAMPIONSHIP
BOXING COMPETITION
In sarng 2014 TRAD in association with

>The TRAD Scaffolding division website, works for desktop, ta

7 OLYMPIC PARK
BRIDGE PROJECT

ROAPA AWARD
rmswmgnunwmm
BoSPa Amards 1014

TRAD LAUMCHLS TOUTH CHARCFIONSNIF
BOKING COMPERITION
I speing 2014 TRAD s asscciation with

THINK SCAFFOLDING,
THINK TRAD

TRAD Scaffoicing was foundes in 1971 and haw enjoyed continued growth throughout
Ehe: st four Secedes, with the COMEnY Casien(Ty scheving an Excellont salcty
recard, high L waction, and galning & reputation.
for the highes quatty work

Our prafesioraiam snd dedication o cient servics bews testament 10 the fact that
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sfest and prefiessional service possie. aboxit TRAD

DTS MODAE - GROUP MANAGLNG DIRECTOR et ¥ |

0B458995555 enquiries@trad.co.uk

let and mobile devices
The top large image fills the full width across your screen, and this image rotates through
a range of projects and services. At the bottom of the home page is a carousel, which gives
easy and quick access to TRAD's latest pro

I}

(

www.trad.co.uk/scaffolding

igner

/ artworker

art director
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TRAD SCAFFOLDING

wepsite

design // creative direction // project management Sl
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> The site has a substantial portfolio area, which has information and a slide show on TRAD's recent projects
The health & safety section has statistics regarding on-site safety and this is updated on a monthly basis.

www.trad.co.uk/scaffolding

084 // info@rogernorris.co.uk // www.rogernorris.co.uk
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TRAD SCAFFOLDING

brochure

design // layout & artwork // photography // retouching // project management

TRAD

SCAFFOLDING COMPANY LTD

CREATING AN EVEN SAFER
WORKING ENVIRONMENT

Our goal is to create an all-encompassing
safety st th i fanger, 15

SCAFFOLDN

PLAY IT

SAFE

Tel: 08458 99 55 55 | www.trad.co.uk AKE THE RIGHT CHOICE > A corporate brochure which introduces TRAD
Scaffolding, explains their health & safety philosophy
and displays some of the more impressive projects

yer Norris // designer // artworker // art director 07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



TRAD SCAFFOLDING

venicle livery

design // layout & artwork // retouching // project management

> | designed and produced vehicle wraps for TRAD's entire fleet of lorries,
along with the Rail & Air Division vans

AL
//! -

OB4SE 00 55 55
o TR O
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TRAD HIRE & SALES

MIiNI Product brochure

design // layout & artwork // photography // retouching // project management

.unnl“\

> This mini product range brochure for TRAD
Hire & Sales, was designed to fit in your pocket
as a handy guide to product sizes and
specifications.

Printed as an 18 panel Z-card, which folds
down to business card size
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TRAD GROUP

charity calendar

design // layout & artwork // retouching // print management
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> TRAD are a keen supporter of local charities and sports teams, so we used
this theme on their calendar, which was given out to their clients at Christmas
This was printed as both desk and large A3 wall versions, UV Varnish was
used to highlight the silhouetted black images on each month
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TRAD SAFETY SYSTEMS

Oroduct procnure

design // layout & artwork // retouching // copy writing // print management

¢ TRAD SAFETY DECK

LOW COST FALL PREVENTION WORKING PLATFORM

HEALTH & SAFETY

£ EDGEGU.
FREEST,
THE TEMPORARY

ISP I A Y

> TRAD Safety Systems specialise in safety at
height produ created a range of warning
signs and icons which are used across
all their materials

[he brochure was printed onto a heavy gloss stock
with gloss lamination, giving the brochure a super
shiny feel which was ideal for the market

Roger Norris // designer // artworker // art director 07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



Nnternationa

annual report // fact sheets // social media graphics

CARE is a worldwide international charitable organisation with

12 offices across the globe. Their mission is to serve individuals and
families in the poorest communities in the world, with a primary
focus on women and children.

Nrogernorr is.co.uk




CARE INTERNATIONAL

Nnternational womens day

design // creative direction // project management
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> CARE wanted to use social media and their various national websites to promote womens rights
on International Womans Day. | created a range of banners, buttons, and images which CARE then
distributed to all their International Offices, for use on their own social media platforms and websites.

INTERNATIONAL
EN’

S DAY

L1
— ~—
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e

Economic cost:

ing 10 a CARE ) In India, there is

of gender-based violence to the
economy equalled 12.65%
of all government spending in 2010,

women will be raped at
some point in their lifetime.

- and estimates are that 12%
of rapes go unreported.

‘@
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CARE INTERNATIONAL

Nnternational womens day

design // creative direction // project management

2013 £, > A web page was developed to allow
— CARE Members and Offices easy access
to all the various banners, buttons and

INDIA INTERNATIONAL

NEFL SPACES, DUTER FACES INITIATIVE (ISOF1) 2013 AoMERS DAY images. They just visited this web page,
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> | created an interactive map
to show stories from various
countries, you click on the
country to open a pop-up
window that displays the
relevant case study,

TAKE A STAND END VIOLENCE AGAINST WOMEN

CLICK ON A COUNTRY TO LEARN MORE ABOUT HOW WE'RE WORKING TOGETHER
WITH MEN AND WOMEN AROUND THE WORLD TO END VIOLENCE AGAINST WOMEN.

RESOURCES
WEBSITE

=T e (pB

INTERNATIONAL
WOMEN’S DAY

1, TLRAATIONAL WOMEN'S 0T 1060
e e i e

B2 FACIBOME PESTE
Zonne rage w5 we

TAKE A STAND
_____ . DONATE NGWI

@ E ﬂ B m yeabescthormbioagias et g
G i

Cice Sricas br 2a e ki 2an o
UOWRLOAD |

With our conduct we can
put fear in somebody or we
can put love in somebody
BORE o (ERCUTRIY MERLEUTY 4 vakencn

. AT L AT T
Car e ceac o an mage, EEmant e
. Srsemsat 10 F e LS g

DowsLnen | OUWRLORD

SEx AL AND
OLENCE

. CERERAL WES RANNERS

S on e = Saomt, b i e e

Roger Norris // designer // artworker // art director

07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



CARE INTERNATIONAL

f 5 C t S h e e | E 5 REASONS FOR FLIGHT KEY VULNERABILITIES ~ FEMALE /MALE-HEADED HOUSEHOLDS =

design // layout & artwork // project management

MOBILITY / PLACE OF RESIDENCE EEY HOUSEHOLD NEEDS

; CARE Jordan - Urban Syrian refugees ] S . o e 0 T S e A T
F T H E ET and vulnerable host communities "eost
-t Survey results in hﬁel | April 2014 -

HOUSEHOLD CHARACTERISTICS
CARE'S CASE ASSESSMENT DATA Household survey Jordanian & Syrian

1,262 syrian households registered with
CARE in Amman, Zarga, Irhid and Mufmg
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> CARE produce regular fact sheets to inform its members and the media about key facts
and figures from their most important projects. These are generally used in pdf format
and are posted on CARE Member welbsites and social media platforms.

www.care-international.org
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CARE INTERNATIONAL

annual rep

design // creative direction // project management

> The annual report was designed in a square format and featured information graphics along the top of each spread. e e

LU
A fold out map was also created which shows all the International Offices, members and projects around the world HEARE BT
——————t——

This was printed on a heavy uncoated stock, with the map on a much thinner stock to allow it to fold more easily.
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SEOP
Jalnst
nunger

annual report // learning papers // information leaflets

Action Against Hunger (ACF) International is a global
humanitarian organisation committed to ending world hunger.
With main offices in USA, France, UK, Spain and Canada,
they run life-saving programmes in some 40 countries
benefiting five million people each vear.

yer Norris // designer // artworker // art director

ﬂ‘li'l_ "

Pl

07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



ACTION AGAINST HUNGER

anNNual progress report

design & layout // artwork // print management // project management
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> This annual progress report highlights all the key facts and figures for ACKF's worldwide operations.
| designed and created a range of information graphics to make the document easier to read and
understand, while using photography to break up all the charts and data.
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ACTION AGAINST HUNGER

carning paper

design & layout // multiple language artwork // print management // project management

2,891

BURKINA FASO

1,440

MAURITANIA

FIGURE 5: Health Garden

> This learning paper was produced to inform and raise awareness of food security and the dangers of beneﬂCiari es by cou ntry
malnutrition in the Sahel region of Africa. Information graphics were created to help inform, and make
the text heavy document much easier to read. | also typeset the French version of this paper.
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argen

press release // emails

Elizabeth Arden is recognised worldwide for innovative
beauty products, technology driven skin care, trend
setting makeup and distinctive perfumes. Originally
set up in New York in 1910, they are now a worldwide
leader in beauty and fragrance products.

Roger Norris // designer // artworker // art director
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ELIZABETH ARDEN

Oress release

design & layout // artwork
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> | worked with Elizabeth Arden's European press office to create the layouts
for their various press releases. The final artwork is then distributed to
all the local press offices across Europe, to be adapted with the correct
contact details and prices for their markets.
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ELIZABETH ARDEN

Oress release

design & layout // artwork
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> Viva La Juicy Gold is a 4 page press release for the Elizabeth Arden
owned Juicy Couture brand. Again the finished artwork was distributed
to local press offices to adapt for their own markets.
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ELIZABETH ARDEN

oress emaills

design & layout // artwork // HTML

> Following the press release, a
corresponding email is also created.
The full artwork for this, including the
Photoshop file and the built HTML
files is then distributed to the various
local offices, along with instructions
to explain how to adapt the files for
their own markets

There are links on the emails which
allow users to download the

full press release, all the campaign
imagery and a Q&A document.

nooow

Tuicr Couture

VIVA LA JUICY
GOLD COUTURE

COUTURE OVERDOSE

JUICT COUTURE
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Roger Norris // designer // artworker // art director
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training campaign // annual report / consultation documents & website

Frimley Park Hospital is a leading NHS foundation trust hospital
serving more than 400,000 people across north-east Hampshire,
west Surrey and east Berkshire

Frimley Park Hospital NHS

NHS Foundation Trust




NHS FRIMLEY PARK HOSPITAL

cadership for gual

design // layout // artwork // print management
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> This Leadership for Quality introduction handout, folds out from an arrow shape,
and includes an overview of the training programme. This was printed on a thin
uncoated stock to avoid any folding issues. | initially came up with the icon and
type style before applying this to various elements.
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NHS FRIMLEY PARK HOSPITAL

cadership for gualit

design // layout // artwork // print management

Leadership Development
& Succession Framework

Frimley Park

LEADERSHIP

leading services leading directorates

> The brand was then applied to note books and folders which were given out to staff members at the

training sessions. During these sessions a branded powerpoint display was used to aid with the training

rris // designer // artworker // art director 07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



IS GARNIER NUTRISSE CREAM FOR ME?

HAIR COLOURANTS CAN CAUSE AN ALLERGIC REACTION
SKIN ALLERGY TEST MUST BE DONE 48 HOURS BEFORE USE.

YES

if you want radiant, long-lasting colour that shines.

YES

if you want to change your colour noticeably (lighter,
darker) or simply to enhance your natural colour.

YES

1fyou want o cover 100% of grey hl

Roger Norris // designer

garnier

logo design // packaging

Garnier is part of the L'Oréal group and specialises in
hair and skin care products. Current products include
Fructis shampoos and conditioners, and Nutrisse
hair colour. Garnier is sold in numerous countries
wordwide, with specific product lines targeted for
different skin types and cultures.

/ artworker // art director 07714 756 084 // info@rogernorris.co.uk / www.rogernorris.co.uk



GARNIER

shade of the nation

logo design // artwork // project management

HAIR COLOURANTS CAN CAUSE AN ALLERGIC REACTION

I ’_ SKIN ALLERGY TEST MUST BE DONE 48 HOURS BEFORE USE.

IR N

JIRISHING PERMANENT
| Hair CoOLOUR
e - ENRICHED WITH FRUIT OIL - |
* COVERS 100% OF GREY HAIR
MNourishes hair as it colours
ki Radiant, long-lasting colour
-

> Garnier wanted to create a campaign to find the nations favourite shade of their top selling
Nutrisse Cream Hair Colour. | created the patriotic heart-shaped logo which was then used
on the limited edition pack along with a photo of Davina McCall wearing a Union Jack outfit.
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SAFETY RESPECT GOOD ORDER

RESPECT HAZARDS RESPECT OTHERS
RESPECT SAFE SYSTEMS OF WORK RESPECT
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Safety is in your hands

St James

Designed for life



ST JAMES

safety campalign RESPECT | RESPECT

design // artwork // retouching

RESPECT
SAFETY

RESPECT | RESPECT
HEIGHT I

HEIGHT RE_*:I‘ GOOD
RESPECT HA; RESPECT
f

RESPECT
PERSONAL

Safety s your hands

St James

> St James needed a series of visuals to educate their staff and contractors, and promote
the companies health & safety policy to a wider audience. These visuals were used as a
set of posters, as well as in other media including a handout leaflet.
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ol back
Malaria

brand guidelines // reports // leaflets // advertising
posters // exhibition

The Roll Back Malaria Partnership (RBM) is the global
framework for coordinated action against malaria
Founded in 1998 by UNICEF, WHO, UNDP and the
World Bank and strengthened by the expertise,
resources and commitment of more than 500 partner
organisations, the RBM Secretariat is hosted at

WHO in Geneva, Switzerland.

art director

\M.m'ﬂb y




ROLL BACK MALARIA

Orand development

design // creative direction // project management

WHY
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|A?

INVEST

IN MALARIA?

e FOR A MALARIA-FREE WORLD FOR A MALARIA-FREE WORLD
and drive b NCTaia Work with th Aol Back Malaris Parisership: www rofbackmatasia.org Wik with the Aol Back Malaris Parisership: waw rofbackmatasia.ong
development
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Work with the Roll Back Malaria Partnership: www.rollbackmalaria.org R[] I_I_ BA

FOR A MALARIA-FREE WORLD /ED
A

= MALARIA FOR A MALARIA-FREE WORLD

Work with the Roll Back Malaria Partnership: www.rollbackmalaria.org

RDILBATK )
> RBM needed to create a new coherent brand as they had no consistency across MA[ARIA

all their materials. We created a grid system, which could be used flexibly to keep a PARTNERSHIP
diverse and individual feel to all their materials, and yet still keep a consistent brand

Logo lockups were created which could easily be added to the bottom of any layout
@ease  unicef@  [B G mesbalfund | gPATH
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ROLL BACK MALARIA

Orand gulaelines

design // creative direction // project management

HOW TO USE Trd BitAnD [OUR BRARD/CONTENTL'

02/HOW TO USE THE BRAND

01/ Visua! Area

Perte bt s FOR A MALARIA-FREE WORLD

FOR A MALARIA-FREE WORLD

RELL E@
MELARIA
Fura

0@/ Brand Lockup
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01/ Visual Area

The greater part of all the layouts is used far
positioning images, tithes and tox, this section is
ahways bold, eye catching and colowful. The Nexible
grid used in this area allows for aty of designs,
which can be adapted to suite the content

See page 20 for mere informarion on using the grid

02/ Brand Lock-up
The REM logo i used in a brand lock-up bar which
s included on all materials, This lock-up bar includes.

The REM Brand consists of strong
images, bold colours and a clean logo
lock-up area. This consistent balance
across all layouts and elements creates
the distinctive REM look and feel.

the logo end strap line, along with any partners
ogos. By always keeping this white bar consistant
an all materials i1 creates an easily reco
uniform area to balance the flexible visual are above
See pans 18 for mode infarmation regarding lock-ups
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05/RBM LOGOS

ROLL BACK
MALARIA

PARTNERSHIP

@1/ Primary logo

ROLL BACK

MALARIA

PARTNERSHIP

04/ Primuary loge - Whitout vartion
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MALARIA

02/ Secondary loga

Pt

LEGOIDONRADALS & B EOURES CONTENTR 5
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ROLL BACK

05/ Primary lga -
ncbuding the WHO wording

DOWRLL

> Guidelines for both logo usage and brand was created, and then distributed to all the
RBM members worldwide. This document was saved as an interactive pdf with a simple
navigation to make it quick and easy to use, and it included downloadable templates
and logos

02/ COLOURS

The ealour pabette for REM when
consistently applied in combination with
phatagraphy, graphics and fonts halps
to difine, communicate snd reinforce

the RBM brand.

04 Primary Colowr Palatte

ROM'S primary cod o Dhes and Blach is
importan that these colours s positioned at the
oot ol st icdenitity. Livedl i combination, thry iré
sreng brand Bgndes and are fundaments 10 the
forand idenity.

LU MAAME EONTINTA! 17

02/ Secondary Colours

Tha seecondary Cokes Puve b devslopad 10wk
alongde the BEM filun and Black. Thawe can be
e 1 kel eber e lrpots anct cheseta Thy
thauded veevar replace the REM bilie, bur be wsed 1o
work songuide it
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SCORClly COLRAY D7 DO OF B

S0 puagt 34 for anarmlon of REA materiah

Roger Norris // designer // artworker // art director
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ROLL BACK MALARIA

anNnual report

design // layout & artwork / multiple languages // print management // project management

A MULTISECTORAL ACTION
FRAMEWORK FOR MALARIA

[ |
TIMELINE &= o
N
)
—
w
> The 2013 RBM annual report, included a review of the last year, a timeline and all the e i
financial information. | used lots of imagery, and pull out quotes to make this text heavy
document easier on the eye L m s
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ROLL BACK MALARIA

online annual report

design // layout & artwork // project management

Rohl Rach Malaria Aargal Rapant 101Y

PARTNERSHIP IN ACTION
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ROLL BACK
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PARTHERSHIP

ARMUAL REPORT 2013

Raoll Back Malaria Annual Repart 2012

ROLL BACK
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PARTNERSHIP

ANMUAL REPORT 2012
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> | designed a digital version of the RBM annual report, which was
optimised to work on desktop computers, tablets and smart phones

www.rbmwhoint/AnnualReport2012/index.html
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